
Client logo

The FSB-ICM ôVoice of Small Businessõ
Annual Survey ðSurrey
February 2010

Prepared by Guided Insight & ICM Research for the Federation of Small Businesses



FSB Annual Survey ðFebruary 2010 ðSouth East Report -2-

Background & Methodology

Business Profile

Customers & Markets

Business Financial Performance

Finance

Employment

Environment & a Low Carbon Economy

Innovation

Future Plans

Conclusions

Contents 

The FSB-ICM ôVoice of Small Businessõ
Annual Survey ðFebruary 2010 



FSB Annual Survey ðFebruary 2010 ðSouth East Report -3-

Background & Methodology



FSB Annual Survey ðFebruary 2010 ðSouth East Report -4-

xx

Annual Survey of 

Members

National Panel Survey

(ôSmall Business Voice 

panel communityõ)

South 

East

South 

West

North

East

North 

West

Yorks & 

Humber

East

Mids

West 

Mids

East 

Eng
Scotland Wales

N. 

Ireland
London

Background & Objectives

Goals:

�‡An annual survey (replacing the biennial survey since 
2000) of self-employed and small business membership 
of 215,000 members. It follows on from the surveys 
conducted in 2004, 2006 and 2008. The key aim is to 
identify the state of the small business sector and the 
key issues affecting it

�‡To recruit a national survey panel in order to 
manage communications to a representative sample of 
the FSB membership and roll out key policy surveys in 
the future


