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Training and Firm Size

The 2008 survey provides evidence that training providers should increasingly consider firm size
when developing and targeting provision (see Fig. 9).

Figure 9: Importance, Sources, Satisfaction and Impacts of Training by Firm Size
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Smaller firms utilise colleges much less and private external trainers much more. By way of comparison,
owner-only businesses are relatively more likely (compared to the UK average) to use e-learning and
distance-learning formats (possibly for reasons of flexibility) and are around the average for use of
private-sector training providers.This may also be linked to the type of premises used by businesses,
especially given the fact that many owner-only businesses are predominantly home-based.

There is a particular need to re-examine the suitability of provision of training by public sources
for the smallest firms. The least satisfaction reported by all firm sizes is with college training and Train to
Gain.Regarding satisfaction with training types, there is little difference for most types. One exception is
with private external providers. Here, owner-only firms perceive greater satisfaction than firms with more
than 20 employees. For local college provision within the workplace, however, it is the larger firms that
perceive most benefit whilst those with 2-4 employees perceive least. Where benefits from training are
concerned, higher returns (in productivity, profits and staff motivation) are also found for those firms with
ten or more employees.

With regard to policy there may be merit in assisting those firms with 10-19 employees to
undertake the training of the type they themselves deem most appropriate (e.g. on-the-job
training and learning by doing). Facilitating groups or networks of non-rival businesses to come
together to produce this type of training or purchase privately provided training in the workplace would
also seem of benefit for some firms.

Newer firms, generally, seem to have a more suitable skills mix in existing and new employees, a
clearer idea of what they want from training and where gaps exist, and higher levels of satisfaction
with training, and seem to perceive greater benefits in terms of productivity, profitability and
motivated staff (see Fig. 10).

Whilst differences are not great, newer firms perceive the lack of adequately trained staff (or the absence
of them) as less of a barrier to meeting objectives than older firms do. In contrast, for the oldest firms,
whilst the most focused types of in-workplace training are being used, outcomes are not perceived to

be as beneficial as for other firm age groupings.There seems to be a need to carry over the enthusiasm
and satisfaction that younger firms appear to have with training. This may also be due to the attitudinal
(fatigue) effects of government advertising that promotes the use of training in small firms. Firms in the
4-19-year-old age groups (particularly where they are more growth-oriented), may therefore be those on
which skills and training policy could most fruitfully concentrate, given their perception of higher skills
shortages, the average use of training by providers and their perceptions of outcomes.

Training Expenditure — A Cautionary Note

Despite the evidence above it is pertinent to note that less than one-fifth of respondents (17.1%)
indicated that they were expecting to increase actual expenditure on skills development and
training over the next two years regardless of the important role played by training in helping
businesses meet objectives and improve performance. This may partly be explained by early signs of
the credit crunch in responses to the survey.This again, however, reinforces the need for policymakers
to examine the findings of this report to ensure that smaller businesses (especially those with growth
objectives) are provided with relevant, timely and appropriate support in view of the impending
economic downturn.
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Figure 10: Importance, Sources, Satisfaction and Impacts of Training by Firm Age
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Special Focus: Train to Gain

The research has highlighted particular policy issues to do with basic skills and the appropriateness of
public-sector-sourced training.This is of particular relevance to the (England-only) Train to Gain (T2G)
initiative. T2G operates as a joint investment between firms and the government.The stated aim is to
boost business by improving the skills of individual staff members.The focus for this are level 2 and 3
qualifications, apprenticeships and leadership and management training. The programme works via
skills brokers, colleges and training providers, and provides funding for training and the time spent
away from the workplace. According to the government’s own website; ‘Train to Gain is the national
skills service that supports employers of all sizes and in all sectors to improve the skills of their employees as
a route to improving their business performance'®

In the 2008 survey, however, it was found that around only 10% of English respondents have used the
programme in the last two years and T2G recorded the lowest average level of satisfaction among
businesses. In addition, the focus for use has been in the motor trade, mining and construction, and
the health and education and social sectors. More particularly, it is only in the largest of the small firms
(with over 20 employees) that take-up of Train to Gain has reached 30%. It appears, therefore, that Train
to Gain is not perceived by many small firms as helping meet business needs. Instead, these results
indicate a programme that, in reality, is having only partial success, mainly among the largest small
firms.The accredited qualifications-based focus of the training may be a problem, particularly if the
programme is seen as creating ‘level 2 basic skills factories’ out of those firms using the initiative, rather
than actually delivering the (often work-based and firm-specific) training most required by small firms.
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The 2008 survey provides a more in-depth examination of the challenges faced by small businesses in
the UK in developing, training and recruiting staff. The summary and key conclusions from the analysis
are as follows:

+ Basic skills deficiencies in numeracy and literacy appear to be a consistent theme and one of concern
for policymakers.

+ More specifically, where skill shortages in new staff existed, they had a more negative impact on
performance than if the deficiency existed in existing staff.

+ Across the UK it can be seen that a lack of adequately trained staff is increasingly an important barrier
to businesses achieving growth objectives.

+ The survey revealed that this may be a particular concern in Northern Ireland and to a lesser extent in London.

+ Alack of adequately trained staff affects both urban and rural areas.The reasons for this may be quite
different, however, given that skills shortages can differ by industry and firm strategy, size and age.

+ The study highlights very different requirements for different industries, with regard to both the type
of skills required and the way they are provided.

+ Itisimportant to bring together stakeholders, including policy makers, small firms’ representatives,
training providers and education establishments to develop a full range of provision aimed at
enhancing competitiveness at the firm and industry levels.

+ More growth-oriented companies perceive skills shortages to a greater extent than non-growth-
oriented firms do. Policies designed to overcome this problem will therefore benefit these firms.

+ Thereis a need for a focus on different skills at different points in firm’s growth cycle.

+ Firms in a sustained-growth mode may have already gone through the more basic skills upgrading
and are now more focused on higher-level skills.

+ In comparison, those firms who are new to a growth focus may of necessity need to start at a lower
base and therefore see greater shortages in this area.

+ Growth-focused firms utilise more firm-specific, firm-based training and generally tend to be happier
with the outcomes of the training they engage in, also deriving greater benefit in terms of staff
motivation, productivity and profitability.

+ The survey emphasises that the type of training and resultant satisfaction is more likely to come from
either more informal internal firm-based sources or from the private sector rather than from publicly
funded and accreditation-based provision.This emphasises a potential policy issue in that it indicates
that a lot of beneficial training is being undertaken that is unaccredited and unseen by policymakers,
raising the question of how to provide accreditation that will acknowledge the role of small business
and the achievements of small-firm employees.

+ Whilst a more firm-focused approach to training may be necessary, skills rather than qualifications
should be the focus of training initiatives, as the capacity of firms to deliver their own training to
overcome barriers to performance is somewhat limited, especially within smaller firms.

+ The survey suggests that there is a need for different approaches to training provision depending on
firm size, and specifically a need to examine how and what college- and government-based training
provision is delivered relative to that of private providers.

+ Younger firms generally seem to think that they have a more suitable skills mix among existing
employees and new recruits.

+ Firms aged between 4-19 years may require targeted provision and support as they are more likely to
experience higher skills shortages relative to their use of training providers.

« Fewer than 1in 5 small businesses are planning to increase expenditure on training provision over the
next two years.

+ TheTrain to Gain programme is not currently perceived by many small firms as helping to meet
training needs. This may again be because such needs are often fulfilled by work-based and firm-
specific activities, further highlighting the problem of how to provide accreditation that acknowledges
the achievements of small-firm employees, whilst also assisting training activities that are of obvious
benefit to the small businesses themselves.
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key policy recommendations

The government must take steps to ensure that micro and small businesses are at the forefront of skills
and training policy. The government will publish an Education and Skills Bill in the 2008/09 parliamentary
session and an Apprenticeships Bill in the 2009/2010 session. Currently, failures within the education
system and irrelevant qualification design are damaging the competitiveness of the small-business
sector.

The 25 Sector Skills Councils (SSCs) contribute to the development of National Occupational Standards,
the design and approval of Apprenticeship frameworks, brokering Sector Skills Agreements and creating
Sector Qualification Strategies. Very few Sector Skills Councils have any small-business representation at
board level.

Based on our survey, the FSB recommends:

+ A policy focus on the needs of smaller businesses - realising that the majority of smaller employers
use informal, unaccredited methods of training, which should be as valued as recognised paper
qualifications.

+ Greater representation of micro and small businesses at board level across all SSCs.The
Commission for Employment and Skills (CfES) is charged with relicensing SSCs and we encourage
the CfES to be firm with any Sector Skills Council that ignores the training needs of micro and small
businesses.

+ Greater joined-up working and sharing of information across awarding bodies to limit the
overlap of courses, for example in leadership and management where there are at present a raft of
qualifications.

+ Increased visibility of SSCs amongst existing business networks to help raise the awareness of the
Councils in the small-business community.

The adoption of more transparent performance management procedures for SSCs, for example
by initiating a series of performance assessments akin to the system that operates for the RDAs.
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annex of tables

Note: In some cases respondents did not provide sufficient information to place them in regional and/or
industrial classifications.
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North East:Under 25 17.0% | 16.3% | 5.2% 5.9% 7.2% 7.8% 9.8% 6.5% 6.5% 2.6% 1.3%
153
North East: Over 25 124% | 8.5% 7.8% 5.2% 5.9% 10.5% | 6.5% 3.9% 8.5% 2.6% 2.0%
North West: Under 25 15.6% | 13.5% | 7.5% 6.5% 6.6% 8.5% 11.2% | 9.4% 5.3% 3.9% 2.0%
742
North West: over 25 8.2% 7.4% 8.8% 8.2% 8.1% 8.4% 6.7% 7.3% 7.3% 3.1% 2.0%
Yorkshire & Humber:under25 | 13.8% | 12.3% | 8.8% 7.9% 7.4% 10.5% | 12.3% | 7.8% 6.2% 4.0% 3.3%
579
Yorkshire & Humber:over 25 | 8.6% 7.4% 10.4% | 11.7% | 8.6% 9.3% 7.9% 5.5% 8.3% 3.1% 3.8%
East Midlands: under 25 16.2% | 15.6% | 7.9% 6.3% 9.4% 9.6% 14.7% | 11.5% | 6.9% 4.5% 2.4%
667
East Midlands:over 25 10.3% | 8.1% 10.2% | 9.6% 9.1% 9.6% 9.0% 7.0% 8.1% 3.3% 4.0%
West Midlands: under 25 13.7% | 13.7% | 8.3% 6.8% 7.7% 10.3% | 11.4% | 8.9% 6.5% 5.1% 4.2%
649
West Midlands: over 25 7.9% 7.1% 10.5% | 8.9% 7.4% 9.9% 6.9% 6.3% 6.8% 3.4% 3.1%
East of England:under 25 14.1% | 12.8% | 7.0% 7.5% 8.8% 8.6% 10.6% | 9.3% 6.2% 5.0% 3.8%
838
East of England: over 25 12.2% | 8.1% 10.6% | 11.8% | 10.3% | 10.0% | 8.4% 7.3% 8.8% 3.2% 5.1%
London:under 25 18.3% | 15.4% | 12.5% | 9.6% 10.8% | 11.7% | 17.5% | 11.3% | 7.9% 13.3% | 6.3%
240
London:over 25 9.2% 8.8% 10.4% | 12.1% | 11.7% | 10.0% | 12.1% | 10.8% | 8.3% 7.5% 7.5%
South East:under 25 16.8% | 14.7% | 8.6% 7.6% 7.9% 11.7% | 13.4% | 11.2% | 6.3% 5.5% 4.0%
1497
South East:over 25 9.4% 7.2% 10.4% | 12.2% | 10.1% | 10.0% | 9.6% 8.3% 7.4% 4.3% 4.0%
South West:under 25 144% | 12.2% | 7.1% 6.5% 7.5% 9.7% 10.8% | 9.3% 5.8% 5.0% 3.2%
1488
South West:over 25 8.2% 7.0% 9.1% 8.7% 7.5% 8.2% 7.2% 5.0% 6.2% 2.4% 3.0%
England:under 25 15.3% | 13.7% | 7.9% 7.1% 8.2% 10.2% | 12.3% | 9.9% 6.3% 5.2% 3.4%
7274
England:over 25 9.3% 7.4% 10.1% | 10.4% | 9.2% 9.5% 8.3% 6.9% 7.5% 3.5% 3.8%
Wales:under 25 11.8% | 13.1% | 6.9% 5.4% 6.7% 11.5% | 10.0% | 10.5% | 8.5% 3.1% 4.1%
390
Wales:over 25 7.4% 6.9% 11.8% | 9.0% 7.9% 10.0% | 5.9% 4.9% 5.4% 1.3% 4.1%
Scotland:under 25 11.6% | 10.9% | 5.1% 3.9% 5.5% 8.9% 11.3% | 9.7% 3.8% 5.3% 3.1%
844
Scotland:over 25 57% | 5.6% 8.4% 7.5% 7.0% | 8.3% 7.1% 7.9% 5.0% | 2.6% 2.5%
Northern Ireland: under 25 15.6% | 14.7% | 8.7% 104% | 14.7% | 11.3% | 17.3% | 14.7% | 8.7% 4.3% 1.7%
231
Northern Ireland: over 25 9.1% 6.9% 10.8% | 7.4% 10.8% | 7.8% 7.8% 6.9% 6.9% 2.6% 2.6%
UK:under 25 14.8% | 13.4% | 7.6% 6.8% 8.0% 10.2% | 12.2% | 10.0% | 6.2% 5.1% 3.4%
8742
UK:over 25 8.8% 7.2% 10.0% | 10.0% | 9.0% 9.3% 8.0% 6.9% 7.2% 3.3% 3.6%

Note: Multiple responses
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Table 2 North East 105% | 11.1% | 4.6% |52% |52% |85% |[92% |[52% [52% [39% |13% |153
North West 11.1% [ 97% [59% |54% |55% |90% |[85% |[77% |44% |40% |18% |742
Yorkshire & Humber 10.0% | 93% [6.6% |57% |54% |11.4% |83% |[64% |64% |33% |14% |579
East Midlands 135% | 11.2% | 7.9% |58% |61% |112% [11.1% [82% |63% |52% |16% |667
West Midlands 11.1% | 9.6% |69% |60% |52% |123% [100% |7.1% |49% |59% |17% |649
East of England 109% | 86% |63% |[68% |51% |109% |85% |7.8% |54% |[41% |25% |838
London 15.8% | 12.9% | 104% | 83% | 7.9% | 108% | 16.7% | 12.1% | 7.9% | 14.2% | 5.0% | 240
South East 12.8% | 113% | 7.2% |[6.1% |56% | 11.2% | 104% | 84% |59% |[64% |25% | 1497
South West 104% | 9.6% | 6.0% |48% |47% |101% |82% |7.1% |42% |42% |18% | 1488
England 11.8% | 103% | 6.9% |[59% |57% |11.0% | 96% |7.9% |55% |[53% |21% |7274
Wales 113% | 11.0% | 6.7% | 6.2% |49% | 11.0% | 85% |85% |44% |3.6% |26% |39
Scotland 86% |71% |47% |44% |46% |97% |82% |78% |39% |51% |13% |844
Northern Ireland 17.3% | 13.4% | 10.8% | 10.0% | 13.4% | 13.0% | 13.4% | 12.1% | 10.0% | 9.1% | 3.0% | 231
UK 11.6% | 10.1% | 6.8% | 59% |5.7% | 109% | 95% |80% |54% |53% |21% | 8742
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Agriculture: under 25 163% | 15.5% | 7.0% | 54% | 6.6% | 12.4% | 12.8% | 7.8% | 47% | 58% | 3.5%
258
Agriculture: over 25 97% | 89% |74% |7.0% |7.0% |109% |81% |58% |62% |50% |3.9%
Mining & Construction: under 25 16.3% | 15.2% | 7.7% | 67% | 9.2% | 18.7% | 13.0% | 9.0% | 5.0% | 5.8% | 3.4%
Mining & Construction: over 25 96% | 7.9% | 92% |86% | 108% | 155% | 9.1% | 6.2% | 56% | 4.0% | 2.8% | 1010
Manufacturing: under 25 146% | 15.1% | 82% | 9.0% | 82% | 15.2% | 11.7% | 7.2% | 7.0% | 53% | 3.6%
Manufacturing: over 25 10.2% | 7.8% | 10.8% | 10.4% | 9.6% | 13.9% | 7.5% | 49% | 86% | 47% | 49% | 837
Transport, Communications: under 25 14.4% | 125% | 74% | 6.6% 7.2% 10.8% | 13.0% | 9.6% 53% | 43% 3.6%
Transport, Communications: over 25 125% | 11.2% | 13.2% | 11.2% | 10.2% | 12.3% | 9.5% 9.5% 7.6% 4.2% 5.5% 529
Motor Trade: under 25 11.9% | 11.9% | 58% | 27% | 62% | 164% | 80% | 6.6% | 3.1% | 1.8% | 2.7%
Motor Trade: over 25 66% |35% |84% |66% |58% | 124% | 62% | 58% |53% | 09% |3.1% | 226
Hotels & Restaurants: under 25 16.6% | 19.1% | 6.6% | 48% | 87% | 7.2% | 14.8% | 19.4% | 6.3% | 10.9% | 49%
Hotels & Restaurants: over 25 66% | 68% | 59% |51% |84% |40% |86% |91% |43% |49% | 40% | 697
Financial Services: under 25 13.8% | 10.6% | 92% | 92% | 11.4% | 86% | 12.6% | 10.0% | 6.9% | 4.9% | 3.1%
Financial Services: over 25 84% |75% | 114% | 157% | 132% | 94% | 84% | 73% | 88% |3.1% |3.1% | 491
Business Services: under 25 13.3% | 9.8% 6.6% 8.3% 7.0% 8.1% 11.4% | 8.1% 6.6% 4.3% 3.6%
Business Services: over 25 81% | 61% |85% |121% |84% |81% |89% |70% |89% |31% |47% | 1524
Health, Education & Social: under 25 18.6% | 144% | 11.2% | 83% | 9.0% | 7.0% | 15.7% | 11.8% | 6.1% | 6.6% | 2.9%
Health, Education & Social: over 25 10.9% | 8.5% | 13.8% | 12.5% | 10.1% | 7.4% | 9.6% | 7.2% | 48% |35% |3.1% [543
Consumer Services: under 25 16.0% | 13.8% | 9.4% 5.0% 7.7% 9.2% 123% | 13.1% | 5.8% 4.4% 2.9%
Consumer Services: over 25 104% | 85% | 10.0% | 94% | 7.5% | 7.3% |83% |69% |7.1% |31% |29% | 480
Wholesale & Retail: under 25 14.6% | 14.0% | 75% | 55% | 7.6% | 64% | 12.0% | 10.7% | 7.5% | 3.5% | 3.3%
Wholesale & Retail: over 25 78% | 62% | 113% | 87% | 80% | 6.0% | 62% |72% | 74% | 1.9% | 28% | 1734
Other: under 25 13.9% | 11.4% | 59% | 7.2% | 7.2% | 11.8% | 84% | 84% | 55% | 42% | 34%
Other: over 25 76% |59% | 89% | 11.0% | 89% | 148% | 7.2% | 59% | 89% |21% |38% | 237
UK:under 25 14.8% | 134% | 7.6% | 6.8% | 8.0% | 10.2% | 12.2% | 10.0% | 62% | 51% | 3.4%
UK:over 25 88% | 7.2% | 10.0% | 10.0% | 9.0% | 93% | 80% | 69% | 7.2% |33% |36% | 8742
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Table 4 Agriculture 9.7% | 101% [ 58% |[3.1% |47% |11.6% |81% |50% |47% |47% |16% | 258
Encountered Mining & Construction 11.4% | 10.1% | 6.0% | 51% | 6.6% |[202% | 81% |54% |3.8% |41% |15% [ 1010
skills shortage Manufacturing 122% | 11.2% | 6.0% | 6.6% | 55% |17.6% | 86% |43% | 45% |48% | 1.9% | 837
when Transport, Communications | 11.5% | 11.0% | 8.9% 7.2% 6.6% 11.5% | 11.2% | 8.7% 5.3% 5.9% 3.6% 529
attempting Motor Trade 71% | 58% |3.5% | 1.8% |[22% |142% | 49% |49% |13% |[31% |13% | 226
to recruit by Hotels & Restaurants 153% | 14.7% | 53% | 3.3% | 56% |68% | 14.0% | 17.0% | 41% | 11.5% | 3.3% | 607
S Financial Services 13.0% | 11.4% | 10.4% | 10.2% | 8.8% | 12.2% | 11.4% [ 10.0% | 8.8% | 45% | 1.8% | 491
respondents) Business Services 11.2% | 85% | 7.2% [96% |55% |89% |89% |[60% |[64% |57% |26% | 1524
P Health, Education & Social | 13.3% | 9.8% | 87% | 59% | 7.6% |7.2% | 125% | 7.7% |37% |61% | 1.8% [543
Note: Multiple Consumer Services 121% | 102% | 7.5% | 40% | 54% | 92% | 106% [ 94% | 52% |52% | 1.0% | 480
respo'nses Wholesale & Retail 11.0% | 9.8% | 62% [3.9% |49% |65% | 93% |[103% [69% | 44% |21% | 1734
Other 93% | 84% |42% |63% |[51% |143% |59% |68% |42% |38% |17% | 237
UK 11.6% | 10.1% | 6.8% [ 59% | 57% | 109% | 95% |[8.0% |[54% |53% | 21% | 8742
)
)
oS
o g £
) S
Table 5 2 Lg_ 5 =
Use of various S %‘ o %‘ 3
— wv
sources of 3 2 = g E § g
training by (—2 c © ® S S 5 s
region (% of ot 3 2 9 2 = = 8 o
respondents to 2 2 S e 2 2 2 g =
question) c c = S £ © © I ]
© © 9 & © = = k) Q@
9 = S o g & & a T
North East % using 23.2% 8.4% 12.8% 49.5% 62.5% 18.2% 31.6% 12.1% 19.1%
North West % using 24.2% 8.1% 17.2% 51.7% 65.1% 25.6% 32.0% 14.7% 15.6%
Yorkshire & Humberside | % using 30.3% 12.3% 16.2% 48.4% 65.1% 19.2% 32.0% 12.0% 13.7%
East Midlands % using 28.7% 9.5% 14.6% 48.3% 65.3% 24.1% 33.2% 16.7% 19.1%
West Midlands % using 22.8% 10.1% 13.3% 49.3% 66.4% 22.4% 30.1% 11.9% 15.2%
East of England % using 23.0% 10.8% 13.3% 48.8% 62.4% 19.3% 32.1% 13.4% 18.0%
London % using 18.2% 9.2% 11.0% 44.9% 57.6% 19.0% 28.2% 17.7% 23.0%
South East % using 24.0% 11.5% 12.9% 47.6% 61.9% 19.6% 33.6% 14.2% 15.9%
South West % using 24.8% 10.6% 12.8% 46.5% 62.7% 18.3% 29.6% 13.1% 16.2%
England % using 24.1% 10.3% 13.4% 47.6% 62.5% 20.6% 31.3% 13.6% 16.5%
Wales % using 30.7% N/A 13.8% 50.0% 61.7% 22.6% 30.4% 12.1% 13.2%
Scotland % using 23.4% N/A 14.2% 48.2% 62.9% 21.5% 30.1% 13.4% 14.5%
Northern Ireland % using 26.9% N/A 18.6% 55.4% 71.2% 31.0% 48.9% 13.7% 16.0%
UK % using 24.4% 10.3% 13.6% 48.0% 62.8% 21.0% 31.6% 13.5% 16.1%
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Table 6

Level of
satisfaction
with training
(means of
respondents
to question
where 1 =very
dissatisfied
-5=very
satisfied) by
region

Table 7

Average

outcomes
of training
(means of

respondents
to question
where 1 =no
impact-5=
strong impact)
by region
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North East Mean | 3.3 34 3.3 4.1 4.0 3.9 3.9 3.4
North West Mean | 3.2 2.9 3.2 4.1 4.1 3.6 3.9 3.6
Yorkshire & Humber | Mean | 3.3 2.6 3.2 4.0 4.0 4.1 4.0 3.6
East Midlands Mean | 3.2 2.8 3.1 39 40 35 3.8 3.7
West Midlands Mean | 3.3 2.8 34 42 4.0 4.0 39 3.6
East of England Mean | 3.4 33 33 4.0 4.0 37 4.0 3.6
London Mean | 3.1 3.0 2.7 4.0 3.8 3.5 3.9 3.8
South East Mean | 3.3 3.3 3.2 4.0 4.0 3.9 4.0 3.6
South West Mean | 3.3 2.9 3.2 4.0 4.0 3.9 3.9 3.6
England Mean | 3.3 3.0 3.2 4.0 4.0 3.8 3.9 3.6
Wales Mean | 34 N/A 3.2 4.1 4.1 3.5 4.0 3.5
Scotland Mean | 3.3 N/A 3.2 4.1 4.1 3.8 4.1 3.6
Northern Ireland Mean | 3.0 N/A 29 3.9 4.0 3.8 4.0 34
UK Mean | 3.3 3.0 3.2 4.0 4.0 3.8 4.0 3.6
A ,_
e e
¢ 2 T @
o5 £E 9%
2 > g < g 9 S 4
%2 JE 28 52 EF
8 3 S = g = o & 25
¢35 = S s & a g
€5 £5 &8 S £ e
North East Mean 2.6 2.6 24 1.7 2.7
North West Mean 2.6 24 2.5 1.7 2.8
Yorkshire & Humber | Mean 2.7 24 2.6 1.6 2.8
East Midlands Mean 2.8 2.6 2.6 1.6 29
West Midlands Mean 2.7 25 24 1.7 2.7
East of England Mean 2.8 25 25 1.6 2.8
London Mean 29 2.7 2.5 1.6 2.8
South East Mean 2.7 2.5 2.5 1.6 2.7
South West Mean 2.7 2.5 2.5 1.6 2.8
England Mean 2.7 2.5 2.5 1.6 2.8
Wales Mean 2.8 2.5 2.5 1.9 29
Scotland Mean 2.8 2.6 2.5 1.7 29
Northern Ireland Mean 3.0 2.8 2.8 1.9 3.2
UK Mean 2.5 2.5 1.7 2.8




Table 8
Lack of
trained staff
as a barrier
to overall
objectives
(means of
respondents
to question
where 1=not
significant,

5 =very
significant) by
region

Table 9
Importance
of barriers
to meeting
business
objectives
(means of

respondents
to question
where 1 = not
significant
-5=very
significant) by
sector

T v O c
2z 2%
S0 ., [CRe!
> Q9 g = o
U O X U S n
w5 O T o &
S = = > = 9
T 5 = o5 >
538 3 5 o 8
S © K] S o o=
S 8 3 c 3 %
S E S S E c
8 7 88
North East Mean 2.6 2.7
North West Mean 2.7 29
Yorkshire & Humber | Mean 2.6 2.8
East Midlands Mean 2.7 3.0
West Midlands Mean 2.7 2.8
East of England Mean 2.6 2.8
London Mean 2.7 32
South East Mean 2.7 2.9
South West Mean 2.5 2.7
England Mean 2.6 2.8
Wales Mean 2.6 2.9
Scotland Mean 2.6 2.9
Northern Ireland Mean 3.2 33
UK Mean 2.6 2.9
2
D ©
= =
O v wn o v & O
~x T ~x T ® =
O VU & U Vv Q ~
£ c 75 8 c x &
5 £ 3 5 E o2
Y =>o ., =5 ¢
c g £ P c o .2z
c B s 3 S &% E QA
g 5 % =] T 5 ©
o o b Q oL ¢
Q @ £ % 2 9 © g
ERB g3 ERV 8 3
Agriculture 2.5 2.8
Mining & Construction 2.8 34
Manufacturing 2.7 3.0
Transport, Communications 2.6 2.8
Motor Trade 29 3.0
Hotels & Restaurants 2.8 2.8
Financial Services 2.6 2.9
Health, Education & Social Services | 2.8 2.8
Consumer Services 26 2.8
Wholesale & Retail 2.6 2.7
Other 2.6 2.8
UK 2.6 29
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Table 10 v g ! 5
5 R S =
Use of sources L o o o
of training § S o S 2
5 © ; £ (@] 3 — o
in the past g = kS 5 K= 3 £
two years by © < o 8 ° g g =
sector (% of S 3 2 = = i 'z 2 o
respondents to £ e 8 @ £ Q 9] 2 s
question) = £ V] z S g 2 8 3
g = S ) g a a a i
Agriculture % using | 33.8% | 9.6% 16.2% | 47.4% | 59.1% | 27.3% | 34.7% | 13.2% | 9.6%
Mining & Construction % using | 33.3% | 13.5% | 19.9% | 47.2% | 59.9% | 24.6% | 36.0% | 10.7% | 10.1%
Manufacturing % using | 27.2% | 10.5% | 17.0% | 56.9% | 71.5% | 22.3% | 23.1% | 6.9% | 8.7%
Transport, Communications | %using | 19.6% | 94% | 9.4% | 49.0% | 56.5% | 23.5% | 34.3% | 10.4% | 15.6%
Motor Trade % using | 37.0% | 18.3% | 27.5% | 40.8% | 58.4% | 20.0% | 26.9% | 9.6% 15.5%
Hotels & Restaurants % using | 27.6% | 13.1% | 14.1% | 49.1% | 66.5% | 20.3% | 26.1% | 4.5% 9.5%
Financial Services % using | 20.9% | 8.3% 11.3% | 45.1% | 59.8% | 19.6% | 41.9% | 25.1% | 31.0%
Business Services % using | 20.2% | 7.7% 8.3% 43.3% | 589% | 16.7% | 35.5% | 19.5% | 27.4%
Health, Education & Social % using | 34.0% | 17.4% | 23.1% | 54.0% | 64.3% | 34.6% | 45.6% | 25.4% | 25.7%
Consumer Services % using | 29.3% | 12.1% | 16.7% | 46.3% | 67.5% | 23.0% | 36.2% | 14.6% | 11.0%
Wholesale & Retail %using | 13.9% | 7.3% | 84% | 484% | 64.9% | 15.1% | 17.8% | 73% | 8.1%
Other % using | 26.7% | 7.6% 11.7% | 403% | 61.7% | 21.0% | 44.1% | 17.2% | 17.2%
UK % using | 24.4% | 10.3% | 13.6% | 48.0% | 62.8% | 21.0% | 31.6% [ 13.5% | 16.1%
(]
3
qJ §-
o) 2 3 5
@ - o
e = =< g
> S =) o g 3
S = g £ c 3 2
9 s 5 S i~ ° =
© < g = 2 2 2 5
5 8 < 8 = e S < o
£ ¢ 3 ¢ £ 3 3 ¢ £
: & & & § £ £ z £
= = = (@) = a a o L
Table 11 Agriculture 33 2.7 33 42 4.1 4.1 4.0 36 33
Satisfaction Mining & Construction 3.1 3.0 3. 3.9a 3.9d 37 3.9 34 3.1
with sources -
.. Manufacturing 33 2.7 3.2 4.1 4.0 3.9 3.8 34 33
of training
utilised in Transport, Communications | 3.4 3.0 3.0 3.9b 3.9 3.8 3.9 35 33
past two years Motor Trade 3.2 2.7 3.1 3.8 3.7 3.8 3.8 4.0 39
{anzzm e Hotels & Restaurants 35 28 32 40c 41 3.5 39 36 36
respondents
to question Financial Services 3.2 3.0 29 4.0 3.9 3.7 3.9 3.6 34
where 1=very Business Services 33 3.0 3.1 4.1 4.1 3.7 4.0 3.7 3.6
disgatiSﬁe d Health, Education & Social | 3.4 35 36 4.1 4.2d 40 42 3.7 35
and 5 = ver
. very Consumer Services 3.2 3.3 3.3 43a,b,c | 4.1 4.0 4.2 4.0 3.5
satisfied) by
sector Wholesale & Retail 33 3.1 3.2 4.1 40 3.8 3.9 34 34
Other 33 2.2 3.1 4.1 4.1 3.7 4.0 3.6 3.6
UK 33 3.0 3.2 4.0 4.0 3.8 4.0 3.6 35
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Table 12
Average
impact of
training (mean
of respondents

to question
where 1 =no
impactand 5 =
strong impact)
by sector

> (%}
£ =) g IS
S s ¢ 3 T B
£
8 5 s = o %5
S S Q & v O o n
S S e = g v =i}
] 1] v e c 8 = 3
A A bl YV ©
g S L= 2% 5 =
5 5 g S 2 5 23
£ £ IGIRs) S T £
Agriculture 2.6 23 23 1.6 2.8
Mining & Construction 26 24 24 1.8 2.6
Manufacturing 2.7 25 2.6 1.7 2.8
Transport,Communications | 2.5 24 23 1.7 25
Motor Trade 2.6 24 2.3 1.7 2.6
Hotels & Restaurants 2.7 24 2.8 1.7 3.1
Financial Services 2.7 25 24 1.6 2.6
Business Services 29 2.7 24 1.6 2.7
Health, Education & Social 2.9 2.5 2.8 1.8 3.3
Consumer Services 2.8 2.6 24 1.7 29
Wholesale & Retail 2.7 2.5 2.7 1.6 3.0
Other 2.9 2.7 2.7 1.7 2.9
UK 2.7 25 25 1.7 2.8
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FSC

Mixed Sources
Product group from well-managed
forests and other controlled sources

Certno. CU-COC-808473
www.fsc.org
© 1996 Forest Stewardship Council



