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• Two-thirds of members are engaged in some form of corporate social responsibility; a 

third donate goods/services to local charities, whilst three in ten make charitable 

donations from company profits:

– Some nine in ten are motivated to do so by their personal views and beliefs.

– Half feel it is good business practice.

– Two-fifths feel it has PR advantages; it is good for their company image.

• Four in five members have little or no knowledge of Local Enterprise Partnerships 

(LEPs).

• Just under a quarter of members export their goods or services overseas:

– 59% export manufactured goods and 42% services.

– 48% of exporters cite fluctuating exchange rates/foreign currency and 32% red tape/bureaucracy as 

their most common challenges to exporting.

– The European Economic Area (EEA) is by far the most popular region to export to; this is a market 

for 87% of exporters. This is followed by the USA (45%) and Canada (25%).

– 85% of those not currently exporting do not see this as a future target for their business; for 73% 

this is due to the perceived lack of a suitable export product.

– Better promotion of support available, tax breaks and tailor made information for small businesses 

are considered the best measures to encourage exporting amongst small businesses.

Executive summary – CSR and Exporting



• Over four in five members are aware of High Street Banks and Business Link as 

business support services; just under a third are aware of trade missions (32%).

– 45% have used a High Street Bank and 44% Business Link for business support services. Just 6% 

have used UKTI.

– 83% of those who have used UKTI state it has been useful. 73% say the same for Business Link 

and 55% for High Street Banks.

• The majority of members feel that future decisions around economic development 

and those around infrastructure and planning should be made at the regional level. 

Decisions on business support should either be at a regional level or by LEPs. 

Housing decisions should be made by the local authority.

• 35% of members have their business waste collected by a private waste collection 

company;

– 45% have no alternative local authority service, 27% cite that private companies more effectively 

meet their needs and 23% claim that private companies are cheaper.

– The majority of those using private waste collection companies feel their most recent price review 

was quite fair; 39% state this.

– 11% of member companies are registered as a Waste Carrier with the Environment Agency.

• 39% of members agree that local recycling facilities are sufficient for their business 

needs; 36% do not and would recycle more if better facilities were available.

Executive summary – Business Waste & Recycling



• Some three-fifths of Scottish members claim business costs have increased over the 

last four years as a result of complying with regulation. 

• Few businesses could provide a view on the impact of Empty Property Relief; just 2% 

of businesses actually receive this.

• Private sector job creation is the most important issue for the next Scottish 

Government’s agenda; half of all members suggest this. Reducing the regulatory 

burden and improving Scotland’s physical infrastructure are the next two most 

important issues. 

• 38% of members have taken a business flight in the last 12 months.

• When looking for information regarding staff training a fifth would use a general 

internet search, whilst around one in six would use a local college or their business 

contacts.

Executive summary - Scotland



• Research findings are based on a survey made available to the FSB 

‘Voice of Small Business’ Panel during November 2010.

• All panel members (4,596) were invited to take part in an online 

survey designed and hosted by Research by Design. 

• Fieldwork took place between Tuesday 2nd November and Friday 

12th November 2010.

• Two reminder emails were sent to non respondents.

• 1,668 responses were received; a 36% response rate.

• Data has been weighted to the membership profile

Methodology



Businesses and their communities



Q1. Which of the following activities, if any, does your business currently undertake? Base: 1645

33%

29%

19%

17%

16%

13%

10%

10%

4%

2%

34%

Donates goods and services to local charities/voluntary organisations

Makes charitable donations from company profits

Sponsors local organisations

Works on projects with local schools/colleges

Local leadership and governance roles

Business/individual mentoring

Encourages or supports employees to undertake local voluntary roles 

Uses or shares skills on local projects

My business model is based on social need/issues

Other 

None of these

Two thirds of members undertake at least one of the activities. A third donate goods and services to 

local charities and 29% make charitable donations from company profits.

Activities currently undertaken



Q2. And which of the following, if any, motivate you to engage in these activities? Base: 1020

87%

52%

42%

11%

6%

6%

2%

2%

My personal views and beliefs - to give something back

It is good business practice

It has PR benefits/ it is good for my business' image

Customer expectations/ pressure

Employee expectations/ pressure

Public opinion/ it is expected

Supplier expectations/ pressure

Peer pressure from other businesses

Other 

87% of members are motivated by their own personal beliefs, while over half cite that it is good 

business practice. Over two fifths feel it has PR benefits and is good for their business’ image.

Motivation to become involved in activities



Q3. How knowledgeable do you feel about the purpose of Local Enterprise Partnerships? Base: 1646

3%

13%

34%

46%

4%

Very knowledgeable Quite knowledgeable Not very knowledgeable Not at all knowledgeable Don't know

Awareness of  Local Enterprise Partnerships is poor. Four in five claim not to be knowledgeable.

Local Enterprise Partnerships awareness



7%

15%

16%

28%

22%

30%

40%

37%

56%

19%

29%

14%

9%

31%

10%

16%

6%

5%

5%

5%

Housing  

Business support

Infrastructure / Planning 

Economic development 

National level Regional level Local Authority level Local Enterprise Partnerships Don't know

The majority of members believe future decisions regarding infrastructure and planning should be 

made at a regional level. Over half believe local authorities should lead in housing decisions.

Q4. Considering each of the following  policy areas, in your opinion, where should future decisions be made? Base: 1554-1642

Where future decisions should be made



Exporting



Q5. Do you currently export goods or services from the UK? Base: 1655

Q8. Which of the following do you export? Base: 379

Just under a quarter of members export goods or services from the UK. Of those, 59% are in the form 

of manufactured goods; 42% are services.

Whether export goods or services from the UK

Yes, 23%
No, 77%

59%

42%

9%

5%

Manufactured 
goods

Services Processed goods Other 

Type of goods exported



Q9. Which of the following, if any, are challenges that your business has to overcome when exporting goods overseas? Base: 383

48%

32%

25%

23%

21%

20%

19%

15%

14%

14%

8%

7%

9%

15%

Fluctuating exchange rate/ foreign currency

Red tape/bureaucracy

Concerns regarding securing payment

Difficulty finding customers

Difficulties around getting paid

Lack of finance / working capital

Logistics of getting product to market

Language/ cultural barriers

Legal uncertainty/fear of litigation

Difficulty finding distributors/ agents

Don’t know where to go for support

Lack of ECGD (Export Credit Guarantee) or other cover

Other 

None of these

Fluctuating exchange rates/ foreign currency and red tape/ bureaucracy are the most commonly 

highlighted challenges faced when exporting goods overseas.

Challenges to overcome when exporting



Q10. Which regions do you export goods to currently? Base: 396

87%

45%

37%

25%

22%

18%

13%

13%

13%

13%

13%

12%

11%

10%

4%

2%

European Economic Area (EEA)

USA

Other non EEA

Canada

Middle East

Other Asian countries

China

Japan

India

Russia

South Africa

Other African countries

South America

Australasia

Other American countries

Other

The vast majority of those exporting target the European Economic Area (EEA), just under half export 

to the USA. 37% export to non EEA countries.

Current export regions



Q10. Which regions will you export to in the future? Base: 274

Amongst those identifying future exporting prospects, over a third classify the European Economic 

Area as a potential target, 27% highlight the USA, 21% Canada.

Future export regions

34%

27%

21%

17%

15%

14%

14%

14%

12%

11%

11%

11%

10%

6%

5%

1%

12%

European Economic Area (EEA)

USA

Canada

Other non EEA

South America

Australasia

South Africa

Middle East

Other African countries

Russia

India

China

Other Asian countries

Other American countries

Japan

Other

Don't know/ Too early to say



Q6. Is exporting a future target for your business? Base: 1259

2%

10%

27%

58%

3%

Yes, definitely Yes, maybe No, probably not No, definitely not Don't know

Amongst businesses not  currently exporting, almost nine in ten claim exporting in the future is not a 

target for their business.

Whether exporting is a future business target



Q7. What are your principal reasons for NOT exporting currently? Base: 1252

73%

17%

9%

8%

7%

7%

7%

5%

5%

4%

3%

3%

2%

5%

I do not have a suitable product/ service to export

I have sufficient business in the domestic market

Red tape/ bureaucracy

Logistics of getting product to market

Lack of finance / working capital

Concerns regarding securing payment

Difficulty finding customers

Legal uncertainty/fear of litigation

Don’t know where to go for support

Language/ cultural barriers

Fluctuating exchange rate/ foreign currency

Difficulty finding distributors/ agents

Lack of ECGD (Export Credit Guarantee) or other cover

Other

Almost three quarters of those not currently exporting cite the lack of a suitable product or service as 

the principal reason.

Reasons for not exporting currently



Q13. To encourage more small businesses to export, which of the following measures, if any, do you believe the Government should introduce? Base: 1550

53%

49%

46%

43%

40%

37%

31%

30%

29%

14%

13%

5%

6%

Better promotion of support available for small businesses

Tax breaks

Tailor made information for small businesses

Help promote and push finance available from banks

Establish a Small Business Trade Minister

Support clusters of small businesses to win contracts

Tailored export training focused on small business needs

Provide help and support to identify strong leads

Business to business events including Meet the Buyer events

UKTI Trade missions

UKTI Market research

Other 

None of these - There is no need for the Government to encourage

Members associate with a number of business encouragement measures. Around half  feel that better 

promotion of support, tax breaks and tailor made information for small businesses are the best 

measures to encourage small businesses to export.

Small business encouragement to export



Q11. Which of the following business support services are you aware of and which have you used (if any)? Base: 1552

85% 84%

32%

22% 21%

10%

3%

High Street Bank Business Link Trade missions Export Credits 
Guarantee 
Department

UKTI Enterprise Europe 
Network

Services Directive

The majority of members are aware of Business Link and High Street Banks as business support 

services; just under a third are aware of trade missions.

Awareness of business support services



Q11. Which of the following business support services are you aware of and which have you used (if any)? Base: 1552

45%
44%

6%

3%

1% 1%
0%

High Street Bank Business Link UKTI Trade missions Enterprise Europe 
Network

Export Credits 
Guarantee 
Department

Services Directive

Of those aware, 45% have used High Street Banks and 44% Business Link’s business support 

services. 

Usage of business support services



Q12. And how useful have these business support services been? Base: 12-699

36%

25%

19%

19%

15%

14%

47%

48%

50%

12%

40%

48%

12%

18%

18%

34%

30%

14%

8%

9%

14%

7%

4%

35%

17%

UKTI

Business Link

Trade missions

Enterprise Europe Network

High Street Banks

Export Credits Guarantee Department

Very useful Quite useful Not very useful Not at all useful Don't know

UKTI is recognised as useful by the vast majority using the service, similarly, around three quarters 

claim Business Link is useful. 44% claim High Street Banks are not useful.

Usefulness of business services



Business waste & recycling

z



Q14. Is your business waste collected by your local authority or by a private waste company? Base: 1664

Q15. Why are you employing a private waste company to collect your waste? Base: 569

35% of members have their business waste collected by a private waste company. For 45% this is 

because there is no local authority collection available in their area, while 27% claim to have their 

needs met more effectively by private waste companies.

Business waste collection

Local 
authority, 

35% Private 
waste 

company, 
35%

Don't 
know/ N/A, 

30%

45%

27%

23%

13%

No local authority 
collection 

available in my 
area

Private waste 
company services 

meet my needs 
more effectively

Private waste 
company is 

cheaper

Other 

Reason for employing private waste collection



6%

39%

15%

11%

15%

13%

Very fair Quite fair Quite unfair Very unfair Have not received an 
increase

Don't know/ Can't 
remember

The majority of members employing a private waste collection service claim their most recent  price 

review was ‘quite fair’. A quarter identify an unfair increase.

Q16. Thinking back to the last price increase for your private waste collection service, how fair was this? Base: 566

Most recent private waste collection price review



Q17. Are you registered as a waste carrier with the Environment Agency? Base: 1655

11% of members are registered as a waste carrier with the Environment Agency.

Whether registered as a waste carrier

Yes, 11%

No, 84%

Don't know, 
5%



Q18. To what extent do you agree or disagree that your local recycling facilities are sufficient for your business' needs? Base: 1651

Q19. Would you recycle more if you had better local recycling facilities? Base: 602

For around 4 in 10, local recycling facilities do not meet business needs. Of those identifying this, the 

overwhelming majority would recycle more if better facilities were available.

Whether would recycle more with better facilities

Yes, 95%

No, 5%13%

16%

26%

10%

26%

9%

Agree strongly

Agree slightly

Neither agree nor disagree

Disagree slightly

Disagree strongly

Don't know

Local recycling meeting needs





Q20. In the past four years, have you noticed any overall change in the cost of complying with regulation (such as licences, planning fees, or waste management)? Base: 180

62%

8%

1%

26%

3%

Costs have increased Costs have remained the 
same

Costs have decreased Not applicable - not 
regulated

Don't know

Over three fifths of Scottish members claim costs have increased over the last four years as a result of 

complying with regulation (such as licences, planning fees, etc). 

Change in costs of complying with regulation



Q21. Do you currently benefit from Empty Property Rate Relief? Base: 180

Q22. Overall, what impact do you think the Empty Property Rate has on small businesses? Base: 179

94% indicate that they do not benefit from Empty Property Rate Relief. Three in five are unsure of its 

impact.

Whether benefit from Empty Property Rate Relief

Yes, 2%

No, 94%

Don't know, 4%

19%

15%

8%

59%

Positive impact

No impact

Negative 
impact

Don't know

Empty Property Rate Relief impact



Q23. Which are the three most important issues for the next Scottish Government's agenda? Base: 29-111

Half of members rate private sector job creation as the most important issue for the next Scottish 

Government’s agenda, while over two fifths feel it should concern itself with reducing the regulatory 

burden.

Most important issues for the next Scottish Government’s agenda

50%

41%

35%

28%

17%

23%

16%

27%

29%

28%

41%

50%

34%

45%

23%

30%

36%

32%

33%

43%

39%

Private sector job creation

Reduced regulatory burden

Improving Scotland’s physical infrastructure

Business support 

Training to meet business skills gaps

Fair access to public procurement contracts

Tackling crime against business

1st (Most important) 2nd 3rd
Mean 

Score

1.7

1.9

2.0

2.0

2.2

2.2

2.2



Q24. In the last 12 months, how many flights for business purposes have you taken? Base: 179

62%

29%

4% 4%

None 1 to 5 6 to 10 More than 10

Three fifths of Scottish members have not taken a business flight in the last 12 months; 29% have 

taken between 1 and 5 flights.

Business flights taken in last 12 months



Q25. If you required information regarding staff training, where would you look first? Base: 180

20%

17%

16%

12%

8%

3%

2%

3%

19%

General Internet search

Local College

Business contacts

Business Gateway

Private Training Provider

Skills Development Scotland

Job Centre Plus

Other 

Don't know/ Not applicable 

A fifth would use a general internet search to find staff training information, while around 17% would 

use a local college or their business contacts.

Where to find staff training information


