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‘The results show 
that by far the most 
common sources of 
future business support 
were banks for advice 
in accessing fi nance. 
This was followed by 
the Internet, mainly for 
sales and marketing and 
product development; 
and customers and 
suppliers, also for sales 
and marketing and 
product development’



P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

•  The survey shows that the concerns of small business owners over access to fi nance and pressure on 
cash fl ow are not confi ned to struggling businesses. In fact, the results suggest that small business 
owners and managers become particularly aware of fi nancial constraints when they are seeking to grow 
their businesses.

•  The adverse effects of specifi c legislation were typically rated lower by respondents than ‘increased 
regulation’ as a barrier. At the same time, those cases where respondents rated such effects highly 
tended to involve fi rms in the smallest size band and to be related to annual or maternity leave 
entitlement. Any additional demands on small business owners associated with compliance with 
regulations needs to be considered alongside the emphasis placed on ‘a lack of time for planning’ as a 
barrier.    

•  Although it is widely recognised that access to appropriate and effective support is particularly 
important for small fi rms, where internal management resources are typically limited, the survey 
evidence emphasises the wide variety of types of support required, refl ected in the extent of sectoral 
and regional variations.   

•  Signifi cant differences can be identifi ed between enterprise growth categories in relation to all the 
specifi ed areas of business advice. In every case, ‘sustained-growth’ fi rms show the highest propensity to 
identify ‘useful advice’ in relation to all specifi ed types, except for help with business recovery and from 
all types of source. As previous studies have shown, challenges faced by growing fi rms encourage those 
businesses’ owners and managers to seek external assistance, which arguably they may be in a better 
position to pay for than less dynamic businesses. 

•  Marked differences between enterprise growth categories were also identifi ed with respect to 
anticipated future types of business support that fi rms expect to need.  Firms in the sustained-and 
new-growth groups were signifi cantly more likely to identify access to fi nance and help with sales 
and marketing development, management, recruitment and people development and product 
development than other fi rms. However, since these needs were identifi ed in relation to a variety of 
sources, it would appear that it is easier for growth fi rms to anticipate what they will need than to 
decide in advance where to source it from.  

•  In view of the frequency with which respondents referred to pressure on cash fl ow as one of the main 
barriers to their meeting their business objectives, there may be a case for the FSB to take steps to 
promote the importance of tight credit control to its members, as well as increasing awareness among 
its members of the potential uses of factoring, which is currently used by only a very small proportion 
of surveyed fi rms. Cash-fl ow management becomes increasingly important during periods of economic 
downturn, which small business owners need to recognise, and the government needs to assist in this 
by continuing to condemn late payments. 

•  The sources of business support most commonly used by small fi rms are customers, suppliers and 
professional services (such as banks, accountants and solicitors) and informal sources (such as family 
and friends). At the same time, the Internet is emerging as a recognised source of business support by 
small-fi rm owners, as it was mentioned by approximately two-thirds of respondents to this survey.

•  As previous FSB reports have noted, levels of satisfaction expressed by small business owners with 
sources of business support tend to refl ect the pattern of usage. In this survey, the highest levels of 
satisfaction were expressed with respect to family sources and own customers, which contrasted with a 
variety of public-sector sources, where dissatisfaction was commonly expressed.

conclusions
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• �Marked differences can be observed in the use of government-and non-government-sponsored 
business support and also in respondents’ assessment of the impact of these sources on their 
businesses. Although government sources were used more frequently, respondents’ assessment of 
the impact on their businesses was considerably lower. This is particularly serious in the case of those 
regions where businesses are more reliant on government-funded business support, such as Northern 
Ireland and NE England.  The largest difference between government-and non-government-sponsored 
business support in respect of respondents’ assessment of impact was with regard to raising finance, 
which received the second-highest impact rating of types of support from non-government sources, 
but ranked eighth in impact from government sources. However, this is not altogether surprising since 
business owners are likely to assess the impact of accessing capital above that of soft support and most 
finance will be supplied by non-government sources. 

• �Significant sectoral variations in the types and sources of business advice and support emphasise the 
need for the business support system to have a strong sectoral dimension. Assuming that most business 
support accessed from non-government-funded sources was paid for by the companies using it, the 
new Sectoral Skills Councils responsible for hotels and restaurants, financial services, health, education 
and social services and consumer services may be encouraged by the above-average propensity of 
firms in these sectors to have accessed business support from non-government-funded sources.
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key policy recommendations
P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

Finance

•  The FSB is calling for the government to set up a Small Business Survival Fund of £1 billion which takes 
over from the Small Firms Loan Guarantee scheme in the short term and will distribute funds from the 
European Investment Bank (EIB). This would be a stopgap measure to allow small businesses access to 
short-term fi nance, and would be reviewed within six months.

•  The FSB calls for an immediate end to late payment by means of: the full enforcement of the Companies 
Act of 1985; doubling the resources being directed to Companies House to fulfi l its duty of punishing 
companies that do not submit payment policies every year; and publicly naming, shaming and fi ning 
companies that renege on the payment terms registered with Companies House.

Business Support

•  The government still has a long way to go with regard to fostering awareness and providing useful 
information on government support. It also needs to make it clear that the services available are for 
established businesses as well, and not exclusively for business start-ups. 

•  The brokerage service needs to offer a number of business support options. This should, where 
appropriate, include at least one private and one public option of provision. The government should 
fund provision only where there is no private-sector provision available. 

•  It is crucial that the diagnostic service, offered by Business Link, is staffed by businesspeople with a 
background in the fi eld for which they are providing business solutions. This will further enhance the 
reputation of Business Link and ensure that the advice being given is honest and business-focused.

l i f t i n g  t h e  b a r r i e r s  t o  g r o w t h  i n  U K  s m a l l  b u s i n e s s e s  2 0 0 8  p a g e  2 7



P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

annex of tables

Owner only Mean 2.8 2.8 2.8i, 2.8 2.8 2.8 2.9 2.8 2.8 2.8j

2 – 4 Employees Mean 2.9 2.8 2.8 2.8 2.9 2.7 3.0 2.8 2.8 2.7

5 – 9 Employees Mean 2.8 2.7 2.8 2.8 2.9 2.6 3.0 2.7 2.7 2.6

10 – 19 Employees Mean 2.8 2.6 2.7 2.8 2.9 2.6 3.1 2.6 2.7 2.6

20 or more Employees Mean 2.8 2.5 2.6 2.7 2.8 2.5 3.1 2.5 2.5 2.5l

UK Mean 2.8 2.7 2.8 2.8 2.9 2.7 3.0 2.7 2.7 2.7
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Table 1
Average effect 
of legislation 
on business 
(1 Negative, 2 
quite negative, 
3 not at all, 4 
positively, 5 
very positively)

Note: In some cases respondents did not provide sufficient information to place them in regional and/or 
industrial classifications.

Agriculture Mean 2.8 2.7 2.7 2.7 2.7 2.5 2.9 2.6 2.7 2.6

Mining & Construction Mean 2.8 2.7 2.7 2.8 2.8 2.7 3.0 2.7 2.8 2.7

Manufacturing Mean 2.8 2.8 2.8 2.8 2.9 2.7 3.0 2.6 2.7z 2.7

Transport, Communications Mean 2.8 2.7 2.7 2.7 2.8 2.7 3.0 2.7 2.8 2.7

Motor Trade Mean 2.8 2.8 2.8 2.8 2.9 2.9 3.0 2.8 2.9 2.9

Hotels & Restaurants Mean 2.8 2.7 2.7 2.7 2.8 2.4 2.8 2.5 2.4 2.4

Financial Services Mean 2.8 2.7 2.8 2.8 2.8 2.8l 3.0 2.7 2.8 2.8

Business Services Mean 2.9 2.8 2.8 2.9 2.9 2.8 3.0 2.8 2.8 2.8

Health, Education & Social Services Mean 2.8 2.6 2.8 2.8 2.9 2.6 3.1 2.7 2.7 2.7

Consumer Services Mean 2.8 2.7 2.8 2.8 2.8 2.6 2.9 2.7 2.7 2.6

Wholesale & Retail Mean 2.8 2.8 2.8 2.8 2.9 2.6 3.0 2.7 2.7 2.6

Other Mean 2.9 2.7 2.8 2.8 2.9 2.8 3.0 2.7 2.8 2.7

UK Mean 2.8 2.7 2.8 2.8 2.9 2.7 3.0 2.7 2.7 2.7
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Table 2
Average effect 
of legislation 
on business 
(1 Negative, 2 
quite negative, 
3 not at all, 4 
positively, 5 
very positively)

p a g e  2 8  l i f t i n g  t h e  b a r r i e r s  t o  g r o w t h  i n  U K  s m a l l  b u s i n e s s e s  2 0 0 8



P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

Ownership Family Personal 

credit 

card

Own 

savings

Bank 

overdraft

Bank loan 

(secured)

Retained 

profi t

Supplier 

credit

N

Major 
source

Male Majority (51-99%) 9.0% 9.6% 31.1% 30.5% 12.8% 35.0% 7.4% 4022

Equal Male & Female 8.3% 9.6% 33.3% 30.5% 18.0% 31.7% 6.2% 2721

Female Majority (51-99%) 14.2% 12.5% 37.5% 23.9% 11.9% 21.6% 4.2% 1316

UK 9.6% 10.0% 32.9% 29.4% 14.4% 31.6% 6.4% 8132

Minor 
source

Male Majority (51-99%) 8.4% 16.3% 18.0% 17.3% 4.4% 13.7% 9.8% 4022

Equal Male & Female 8.6% 16.0% 18.3% 16.2% 4.7% 14.6% 9.5% 2721

Female Majority (51-99%) 11.2% 17.1% 17.6% 15.0% 3.4% 10.0% 6.3% 1316

UK 9.0% 16.3% 18.0% 16.5% 4.3% 13.4% 9.1% 8132

Table 3
Selected 
sources of 
fi nance used 
as major and 
minor sources 
by gender1

  1 The sources selected for 
inclusion in this table are 

those where signifi cant 
gender differences can be 

identifi ed.

Note: Multiple responses

Sector

Agriculture 68.2% 35.9% 25.1% 28.2% 9.1% 6.7% 23.7% 55.5% 33.2% 69.0% 258

Mining & Construction 68.1% 28.3% 17.6% 19.1% 4.9% 3.8% 22.3% 59.0% 24.9% 62.2% 1010

Manufacturing 63.9% 29.3% 23.3% 24.7% 7.6% 15.1% 35.8% 64.9% 27.6% 65.8% 837

Transport, Communications 69.5% 31.4% 21.2% 21.9% 5.0% 7.5% 27.0% 63.9% 30.9% 67.9% 529

Motor Trade 73.4% 28.1% 13.4% 17.4% 5.1% 4.4% 19.0% 58.0% 31.4% 69.1% 226

Hotels & Restaurants 71.8% 36.2% 23.0% 22.9% 4.6% 4.4% 27.4% 68.0% 50.2% 67.4% 607

Financial Services 57.8% 29.9% 23.9% 14.6% 3.9% 3.2% 20.0% 71.0% 25.6% 63.2% 491

Business Services 55.6% 26.5% 21.1% 21.8% 4.9% 6.9% 33.7% 75.2% 22.2% 68.5% 1524

Health, Education & Social Services 62.8% 30.8% 20.5% 24.7% 3.7% 4.2% 34.1% 66.2% 36.0% 64.9% 543

Consumer Services 62.0% 29.3% 17.5% 26.3% 4.4% 6.3% 31.8% 61.3% 35.2% 65.0% 480

Wholesale & Retail 69.0% 29.1% 17.0% 22.2% 4.6% 6.0% 25.9% 62.1% 31.7% 66.0% 1734

Other 70.7% 33.0% 23.3% 27.9% 6.1% 5.6% 34.1% 68.3% 25.4% 61.8% 237

UK 64.8% 29.6% 20.2% 22.3% 5.1% 6.5% 28.7% 65.4% 29.9% 65.9% 8742
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Table 4a
Percentage 
of business 
owners using 
each source of 
support

Note: Multiple responses
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Sector

Agriculture 80.7% 27.4% 44.7% 57.9% 13.9% 23.4% 85.4% 82.8% 86.4% 258

Mining & Construction 78.5% 16.0% 38.4% 55.5% 3.6% 17.7% 79.4% 70.4% 77.6% 1010

Manufacturing 80.1% 27.9% 47.6% 50.2% 6.9% 17.0% 79.9% 66.8% 79.4% 837

Transport, Communications 79.7% 20.8% 44.5% 60.3% 22.3% 15.1% 83.1% 74.6% 75.4% 529

Motor Trade 80.5% 16.8% 45.9% 58.1% 5.2% 12.0% 84.0% 82.7% 83.3% 226

Hotels & Restaurants 81.1% 26.9% 61.8% 63.6% 56.2% 17.9% 86.4% 78.9% 83.1% 607

Financial Services 65.2% 12.5% 46.7% 60.8% 6.3% 11.0% 73.4% 67.6% 57.0% 491

Business Services 71.5% 21.0% 36.0% 50.1% 5.2% 14.1% 77.2% 66.6% 63.2% 1524

Health, Education & Social Services 78.8% 18.7% 40.0% 53.7% 6.0% 27.2% 78.4% 71.2% 65.9% 543

Consumer Services 75.5% 17.7% 40.2% 56.8% 12.9% 16.8% 84.1% 79.5% 81.0% 480

Wholesale & Retail 77.9% 16.6% 47.5% 56.7% 12.4% 10.0% 82.9% 78.8% 88.8% 1734

Other 78.6% 22.4% 41.5% 52.8% 8.3% 23.5% 80.5% 75.2% 78.8% 237

UK 76.6% 20.0% 43.9% 55.4% 12.2% 15.5% 80.6% 73.1% 76.4% 8742
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Table 4b
Percentage 
of business 
owners using 
each source 
of support 
(continued)

Note: Multiple responses

North East G 50.7% 43.4% 40.0% 37.3% 33.3% 36.0% 38.8% 45.2% 39.7% 43.7% 26.5% 33.6%

N 33.3% 30.0% 30.3% 25.6% 24.6% 29.1% 29.7% 34.1% 29.5% 35.4% 19.8% 24.8%

North West G 34.7% 26.2% 27.0% 26.9% 22.1% 23.7% 26.1% 27.5% 30.5% 30.3% 19.4% 28.5%

N 28.0% 25.5% 24.5% 22.5% 17.4% 23.2% 23.3% 26.6% 25.5% 26.2% 12.9% 20.0%

Yorkshire & Humber G 33.5% 24.0% 29.4% 24.8% 20.5% 23.1% 27.6% 29.4% 29.2% 28.9% 18.0% 24.7%

N 27.4% 22.4% 24.1% 21.0% 15.3% 19.6% 19.9% 24.4% 24.9% 25.7% 12.8% 23.0%

East Midlands G 35.2% 24.2% 28.4% 25.6% 21.2% 25.3% 28.5% 31.9% 34.5% 33.7% 17.5% 32.4%

N 27.2% 24.8% 23.4% 23.2% 17.0% 21.8% 21.5% 26.4% 27.4% 27.9% 13.2% 22.3%

West Midlands G 29.0% 22.7% 26.2% 23.7% 20.4% 23.1% 25.6% 26.2% 29.3% 29.1% 17.5% 26.8%

N 26.8% 24.1% 24.0% 22.7% 17.5% 20.4% 20.5% 25.6% 22.6% 24.4% 13.6% 20.5%

East of England G 33.5% 20.7% 28.1% 26.2% 19.5% 24.5% 27.2% 30.1% 34.2% 33.7% 18.1% 30.0%

N 29.0% 26.6% 25.7% 21.7% 16.6% 21.8% 22.8% 27.9% 25.7% 27.0% 13.5% 22.0%

London G 25.6% 20.2% 22.5% 19.5% 15.8% 18.8% 24.4% 25.0% 25.5% 28.4% 17.9% 26.8%

N 24.6% 19.4% 24.0% 21.5% 15.5% 21.4% 22.3% 23.5% 25.4% 26.0% 11.7% 21.1%

South East G 27.8% 17.7% 28.0% 23.0% 18.9% 21.1% 25.4% 28.0% 31.0% 31.5% 15.8% 28.3%

N 28.2% 24.1% 26.9% 23.9% 17.0% 23.0% 23.9% 30.1% 26.8% 29.2% 14.0% 24.6%

South West G 31.3% 20.7% 27.3% 24.8% 19.3% 21.0% 25.4% 27.4% 30.4% 29.9% 15.3% 26.9%

N 28.0% 24.8% 23.1% 22.0% 16.9% 21.4% 22.3% 26.1% 25.8% 25.9% 12.6% 22.7%

Wales G 38.3% 32.4% 31.9% 28.1% 25.5% 28.0% 28.3% 30.4% 30.5% 32.3% 21.2% 27.0%

N 25.6% 22.3% 20.7% 21.6% 15.1% 17.4% 20.1% 22.3% 20.0% 21.6% 11.9% 19.0%

Scotland G 48.2% 35.9% 36.5% 34.7% 29.4% 28.8% 32.8% 35.4% 36.9% 37.9% 22.3% 32.3%

N 30.6% 28.4% 25.5% 24.2% 19.9% 23.9% 23.3% 26.6% 26.3% 27.4% 15.8% 23.6%

Northern Ireland G 48.3% 41.0% 44.7% 43.2% 34.2% 38.2% 40.2% 41.3% 44.2% 41.7% 32.0% 44.2%

N 31.9% 34.9% 34.8% 28.5% 21.8% 31.1% 30.7% 28.7% 27.9% 33.3% 19.2% 35.4%

UK G 34.0% 24.3% 29.2% 26.3% 21.5% 23.8% 27.3% 29.7% 32.0% 32.1% 18.2% 28.9%

N 27.9% 25.0% 24.8% 22.7% 17.1% 22.1% 22.6% 26.9% 25.7% 26.9% 13.6% 22.7%
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Table 5
Use of 
government-
and non-
government- 
funded 
business 
support by 
region
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P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

North East G 2.3 1.7 1.6 1.5 1.4 1.7 1.5 1.9 2.1 2.0 1.3 1.8

N 3.0 2.8 2.7 2.3 2.1 2.4 2.2 2.5 2.6 2.8 2.1 2.5

North West G 2.5 1.6 1.6 1.4 1.2 1.4 1.6i 1.9 2.0l 2.1 1.4 2.0

N 3.5 3.3 3.0 2.7 2.6 2.9 2.7 3.1 3.0 3.1 2.3 3.0

Yorkshire & Humber G 2.6 1.8 1.8 1.5 1.2 1.7 1.8 1.9 2.0 2.2 1.3 2.0

N 3.2 3.0 2.8 2.5 2.2 2.6 2.8 2.9 2.9 3.0 2.0 2.7

East Midlands G 2.7 1.7 1.7 1.6 1.3 1.7 1.8 2.0 2.2 2.4 1.4 2.2

N 3.5 3.2 2.8 2.7 2.5 2.7 2.9 3.1 2.9 3.2 2.1 2.9

West Midlands G 2.6 1.7 1.8 1.6 1.3 1.6 1.7 1.8 2.2 2.2 1.5 2.1

N 3.2 3.2 2.7 2.6 2.3 2.6 2.6 3.0 2.9 3.1 2.2 2.7

East of England G 2.8 1.6 1.8 1.7 1.3 1.8 1.9 2.1 2.4 2.6 1.4 2.4

N 3.4 3.1 2.9 2.6 2.3 2.7 2.8 3.1 2.9 3.2 2.1 2.7

London G 2.4 1.5 1.5 1.4 1.1 1.6 1.7 2.0 2.1 2.2 1.5 2.0

N 3.3 3.2 2.9 2.8 2.5 2.9 2.5 3.0 2.9 3.0 2.4 3.0

South East G 2.7 1.6 2.0a 1.8 1.5 1.8 2.0i 2.2 2.5 2.6 1.6 2.5

N 3.5 3.2 3.0 2.7 2.5 2.9 2.8 3.2 3.0 3.2 2.4 3.0

South West G 2.8 1.6 1.9 1.7 1.4 1.7 1.8 2.1 2.3 2.5 1.5 2.3

N 3.5 3.3 2.8 2.7 2.4 2.8 2.8 3.1 3.0 3.1 2.2 2.9

Wales G 2.4 1.9 1.6 1.5 1.4 1.6 1.5j 1.8 1.8 2.0 1.2 1.8

N 3.2 3.1 2.5 2.7 2.1 2.5 2.3 2.7 2.6 2.8 1.8 2.6

Scotland G 2.9 1.8 1.6 1.6 1.4 1.5 1.7 2.0 2.1 2.3 1.3 2.0

N 3.5 3.4 2.9 2.6 2.5 2.8 2.9 3.3 2.8 3.1 2.1 2.8

Northern Ireland G 2.6 2.0 1.7 1.7 1.3 1.5 1.7 2.0 2.3 2.3 1.3 2.0

N 2.9 3.1 2.9 2.8 2.2 2.5 2.4 3.1 2.8 2.9 1.6 2.5

UK G 2.7 1.7 1.8 1.6 1.3 1.6 1.8 2.0 2.3 2.4 1.4 2.2

N 3.4 3.2 2.9 2.7 2.4 2.8 2.7 3.1 2.9 3.1 2.2 2.9

Agriculture G 30.9% 22.7% 23.7% 22.9% 19.7% 22.7% 26.2% 27.3% 30.0% 31.0% 17.1% 27.5%

N 20.7% 20.7% 21.4% 20.9% 16.7% 21.1% 24.2% 27.3% 25.8% 24.9% 14.4% 21.4%

Mining & Construction G 29.8% 20.5% 24.5% 22.4% 19.0% 19.9% 21.9% 24.0% 27.0% 27.4% 15.7% 25.0%

N 25.4% 22.0% 20.4% 20.0% 15.7% 18.5% 18.4% 22.3% 23.4% 22.3% 11.8% 20.3%

Manufacturing G 34.9% 29.9% 32.4% 28.2% 23.6% 27.4% 33.4% 31.1% 34.5% 32.8% 20.3% 31.0%

N 29.4% 26.7% 22.6% 21.5% 16.8% 20.6% 22.1% 24.3% 24.2% 26.4% 14.0% 23.8%

Transport, Communications G 32.5% 25.0% 27.4% 26.5% 23.0% 23.3% 26.8% 29.2% 32.7% 30.8% 22.1% 30.9%

N 27.0% 24.9% 23.9% 23.0% 18.7% 21.8% 22.2% 25.4% 24.6% 25.1% 16.8% 23.0%

Motor Trade G 21.9% 14.8% 18.4% 19.2% 15.1% 18.1% 18.7% 19.2% 23.1% 23.9% 15.3% 22.4%

N 19.7% 20.6% 16.0% 16.7% 10.8% 14.4% 13.8% 18.0% 18.0% 17.8% 9.8% 13.2%

Hotels & Restaurants G 31.5% 24.4% 28.5% 27.3% 22.2% 25.2% 26.5% 30.0% 34.1% 32.3% 21.3% 31.5%

N 29.6% 31.4% 27.2% 28.5% 22.0% 27.1% 25.2% 28.8% 28.6% 29.5% 17.0% 25.6%

Financial Services G 22.7% 14.2% 20.1% 16.6% 13.4% 14.6% 16.7% 20.6% 23.3% 22.7% 10.6% 20.6%

N 28.2% 26.2% 26.6% 19.7% 14.1% 21.3% 21.2% 30.5% 29.6% 29.9% 10.1% 22.7%

Business Services G 41.2% 25.2% 34.9% 29.2% 23.7% 26.9% 32.4% 37.9% 36.0% 36.7% 18.7% 31.5%

N 31.8% 22.6% 29.0% 23.9% 17.5% 23.9% 27.2% 33.4% 29.0% 31.6% 13.4% 25.9%

Health, Education & Social Services G 43.2% 29.9% 35.9% 31.2% 25.9% 28.6% 32.2% 36.0% 38.8% 42.0% 22.1% 37.6%

N 32.3% 29.5% 29.1% 24.1% 16.7% 24.1% 24.9% 33.6% 31.2% 33.9% 14.2% 28.6%

Consumer Services G 38.2% 26.7% 34.1% 30.5% 23.0% 27.5% 30.9% 36.5% 37.7% 40.6% 22.1% 34.2%

N 29.5% 26.7% 27.6% 25.7% 18.7% 25.9% 24.7% 29.0% 30.1% 30.9% 16.8% 25.8%

Wholesale & Retail G 31.1% 23.6% 26.7% 25.8% 20.1% 21.3% 23.9% 24.8% 28.9% 28.8% 15.9% 25.5%

N 26.1% 25.7% 23.2% 22.8% 17.4% 21.7% 20.4% 22.3% 21.5% 23.0% 12.5% 18.9%

Other G 37.4% 28.4% 31.6% 27.8% 23.6% 25.3% 31.4% 31.4% 33.8% 33.5% 19.3% 29.7%

N 25.4% 21.4% 20.2% 18.0% 13.3% 17.2% 19.7% 22.0% 19.2% 22.3% 14.6% 17.2%

UK G 34.0% 24.3% 29.2% 26.3% 21.5% 23.8% 27.3% 29.7% 32.0% 32.1% 18.2% 28.9%

N 27.9% 25.0% 24.8% 22.7% 17.1% 22.1% 22.6% 26.9% 25.7% 26.9% 13.6% 22.7%
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Table 6
Mean impact 
of government 
and non-
government 
sponsored 
business 
support on 
business (1 
no impact – 5 
strong impact), 
by region

Table 7
Use of 
government 
and non-
government 
funded 
business 
support by 
sector

Note: G= 
government 
sponsored 
business 
support; N=non-
government
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Note: G= 
government 
sponsored 
business 
support; N=non-
government
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P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

Agriculture G 2.7 2.0 1.8 1.8 1.3 1.6 1.7 1.9 2.2 2.4 1.7 2.2

N 3.5 3.3 2.9 2.7 2.6 3.0 2.7 3.1 3.0 3.4 2.5 3.0

Mining & Construction G 2.7 1.7 1.8 1.7 1.5 1.6 1.7 2.0 2.1 2.3 1.5 2.1

N 3.3 3.0 2.6 2.5 2.2 2.5 2.5 2.9 2.8 2.8 2.0 2.8

Manufacturing G 2.7 1.9 1.8 1.6 1.4 1.7 1.9 1.9 2.1 2.3 1.5 2.1

N 3.4 3.3 2.8 2.6 2.5 2.7 2.6 2.9 2.7 3.0 2.4 2.8

Transport, Communications G 2.5 1.7 1.7 1.6 1.3 1.6 1.7 1.9 2.1 2.2 1.5 2.1

N 3.2c 3.1 2.6 2.5 2.2 2.4 2.6 2.9 2.6 2.9 2.1 2.7

Motor Trade G 2.8 1.6 1.8 1.8 1.5 1.7 1.8 1.7 2.3 2.3 1.4 2.0

N 3.3 3.4 2.2 2.2 2.2 2.3 2.2 2.8 2.5 2.5 1.7 2.0

Hotels & Restaurants G 2.3 1.5 1.6 1.5 1.3 1.5 1.5 1.8 2.2 2.1 1.4 2.2

N 3.6 3.8 2.8 2.8 2.5 2.8 2.6 2.9 2.8 3.0 2.3 2.8

Financial Services G 2.4 1.4 1.7 1.5 1.2 1.4 1.5 2.1 2.3 2.4 1.3 2.2

N 3.5 3.3 3.0 2.5 2.5 2.8 3.0 3.2 3.1 3.2 1.9 3.0

Business Services G 2.8 1.6 1.9 1.6 1.3 1.7 1.9 2.2 2.3 2.4 1.3 2.2

N 3.5 2.9 3.1 2.8 2.5 2.9 3.0 3.3 3.2 3.4 2.2 3.0

Health, Education & Social Services G 2.9 1.6 1.8 1.6 1.4 1.6 1.7 2.1 2.6 2.6 1.5 2.5

N 3.6 3.3 3.1 2.7 2.2 2.8 2.7 3.3 3.3 3.4 2.1 3.3

Consumer Services G 2.7 1.7 1.8 1.5 1.4 1.7 1.8 2.1 2.4 2.5 1.5 2.2

N 3.3 3.1 3.0 2.7 2.5 3.1 2.8 3.1 3.1 3.2 2.5 3.0

Wholesale & Retail G 2.7 1.8 1.7 1.7 1.3 1.5 1.7 1.9 2.2 2.4 1.4 2.2

N 3.4 3.3 2.8 2.8 2.5 2.9 2.7 2.9 2.8 3.0 2.1 2.6

Other G 2.7 1.7 1.6 1.6 1.3 1.6 1.8 1.8 2.2 2.3 1.3 2.1

N 3.6 3.1 2.8 2.5 2.3 2.6 2.6 3.0 2.8 3.1 2.3 2.4

UK G 2.7 1.7 1.8 1.6 1.3 1.6 1.8 2.0 2.3 2.4 1.4 2.2

N 3.4 3.2 2.9 2.7 2.4 2.8 2.7 3.1 2.9 3.1 2.2 2.9

Table 8
Impact of 
government- 
sponsored 
and non-
government- 
sponsored 
business 
support on 
business (1 
no impact – 5 
strong impact) 
by sector

Note: G= 
government- 
sponsored 
business 
support; N=non-
government
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P u t t i n g  t h e  e c o n o m y  b a c k  o n  t r a c k  B u s i n e s s  S u p p o r t  a n d  F i n a n c e

Agriculture 59.7% 48.8% 47.3% 26.0% 20.9% 33.7% 32.9% 37.2% 258

Mining & Construction 63.2% 41.7% 43.1% 22.6% 21.7% 34.5% 30.4% 29.0% 1010

Manufacturing 64.4% 49.2% 45.2% 23.8% 23.5% 38.1% 36.7% 37.2% 837

Transport, Communications 66.0% 48.2% 44.4% 24.4% 19.7% 31.9% 30.1% 31.9% 529

Motor Trade 65.9% 51.8% 39.8% 21.7% 20.8% 31.0% 26.1% 19.0% 226

Hotels & Restaurants 64.6% 57.7% 41.2% 30.5% 20.1% 41.5% 37.2% 25.2% 607

Financial Services 58.2% 38.9% 42.8% 16.9% 10.0% 28.5% 22.6% 28.5% 491

Business Services 68.2% 33.6% 47.9% 20.5% 17.7% 35.3% 32.8% 38.5% 1524

Health, Education & Social Services 69.2% 46.0% 40.0% 21.4% 12.3% 32.2% 31.5% 28.4% 543

Consumer Services 66.7% 44.2% 44.8% 24.8% 17.5% 39.8% 36.7% 32.7% 480

Wholesale & Retail 67.0% 52.4% 50.2% 30.1% 25.4% 41.4% 47.4% 32.8% 1734

Other 66.2% 46.0% 40.5% 18.1% 18.1% 33.3% 32.5% 36.3% 237

UK 65.0% 45.0% 45.0% 24.0% 19.8% 36.1% 35.1% 32.3% 8742
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Agriculture 38.4% 31.4% 19.8% 36.0% 14.0% 27.5% 36.8% 258 258

Mining & Construction 38.5% 28.5% 16.4% 33.9% 14.1% 26.7% 31.2% 1010 1010

Manufacturing 38.1% 27.0% 17.4% 32.3% 15.2% 26.6% 30.3% 837 837

Transport, Communications 37.8% 28.5% 15.9% 33.5% 14.2% 27.6% 27.4% 529 529

Motor Trade 27.4% 21.2% 11.1% 23.9% 9.7% 21.2% 33.2% 226 226

Hotels & Restaurants 31.6% 26.9% 15.7% 32.1% 13.0% 25.5% 36.4% 607 607

Financial Services 38.3% 28.9% 15.3% 32.0% 9.4% 25.9% 18.5% 491 491

Business Services 50.3% 34.5% 18.1% 40.2% 10.5% 28.0% 23.1% 1524 1524

Health, Education & Social Services 39.8% 37.8% 18.2% 39.8% 12.3% 34.3% 23.9% 543 543

Consumer Services 37.1% 35.6% 18.5% 42.1% 15.0% 29.0% 27.9% 480 480

Wholesale & Retail 36.5% 27.3% 17.2% 35.0% 14.3% 24.2% 28.7% 1734 1734

Other 35.9% 30.0% 16.9% 32.1% 13.9% 24.5% 30.0% 237 237

UK 39.1% 29.8% 16.9% 35.0% 12.9% 26.5% 27.7% 8742 8742
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Table 9a
Areas in which 
advice was 
sought and 
found helpful, 
by sector

Table 9b
Areas in which 
advice was 
sought and 
found helpful, 
by sector 
(continued)

l i f t i n g  t h e  b a r r i e r s  t o  g r o w t h  i n  U K  s m a l l  b u s i n e s s e s  2 0 0 8  p a g e  3 3



‘Although help in 
getting started is 
the most commonly 
used type of 
assistance from both 
government-and 
non-government- 
funded sources, 
in both instances 
respondents’ 
assessment of impact 
was lower in the 
case of government- 
funded support’
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